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The report assesses
the timing for display
innovations such as
OLED, 4K, and ultra-
HD TVs to become
affordable to the mass
market. It also
provides trends in
consumer adoption
and the impact of
content streaming on
today’s adoption
patterns. In addition,
the report addresses
innovations beyond
OLED, 4K, and ultra-
HD, such as 8K. It
provides global
forecasts for consumer
adoption based on
pricing changes that
support mass-market
affordability.
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"With the exception of early adopters, consumers will purchase 4K UHD TVs
on a replacement cycle of 8-10 years," said Barbara Kraus, director,
research, Parks Associates. "To speed up adoption, manufacturers need to
develop strategies to either reduce the replacement cycle or motivate
consumers to think outside their standard TV purchasing patterns.”
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20th Century Fox Konka
Acer Lenovo
Adobe LG
Akamai Lionsgate
Amazon Maxdome
Asus Media Rights Capital
AU Optronics Netflix
AUO NHK

Bang & Olufsen Nvidia
Best Buy Panasonic
BOE Redray
Changhong Samsung
Chili Seiki
China Star Sharp
Comcast Sony
Discovery TCL
Fujitsu Telefénica
Haier Viasat
HDMI Vizio
Hisense Warner Brothers
Hitachi Wouaki.tv
Hulu Yahoo
Innolux
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Disclaimer

Parks Associates has made every reasonable effort to ensure that all
information in this report is correct. We assume no responsibility for any
inadvertent errors.
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